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- “As pa.ésionate advocates for
inclusivity in the hairstyling
: community, we're thrilled to
present a series of dynamic
events that go beyond the
ordinary.”

—Jamie DiGrazia, Founder of Hair Has No Gender &
Salon Owner of Logan Parlor

View All Free Classes

All classes listed below are FREE for licensed
cosmetologists through Salon Centric

Simply follow the link, log in with your Salon Centric account, and register!
The class Zoom link will be sent to your email after registering.

You can also rewatch the below classes through L'Oreal Access.

Email us with any questions info@hairhasnogender.com

o
x (@©SalonCentric

Beauty For All: Ensuring
Accessibility &Inclusion 4
in Salons

Ash Preston (She/Her)
Disabled Hairstylist
& Advocate

Jamie DiGrazia (She/They)
Founder of Hair Has
No Gender

FREE REGISTRATION

ADVOCATING FOR EQUITY

Textupe-Inclusive Education

LIVE @ #AUgUSE12 from 11am - 12pm EST

Jamie DiGrazia
(She/They)
Founder of Hair
Has
No Gender

Martinique Creech
(She/Her)
Assistant Manager - DEI, L'Oreéal

PPD & TTOC Ambassador Advisor & Cosmetologist

FREE REGISTRATION

IR . I .‘F' w ¥ ) ‘ \
Hhoy % (@5alonCentric

o s ey
B "

Emational Intelligence
Foﬁ_St&listg_&Well-Beihg
LIVE @ !P'éé,ﬁemben 2"226@1 qlam - 12pm EST

i

Jamie DiGrazia (She/They)
Founder of Hair Has
No Gender

Stephanie Russell (She/Her)
Hairstylist & Psychological
Safety Coach

FREE REGISTRATION

x @sSalonCentric

Inclusive Consultations
& Gender-Affirming Haircare

LIVE @ October 7 from 11am - 12pm EST

Jamie DiGrazia (She/They)
Founder of Hair Has
No Gender

Manda Ziegelman (They/Them)
Redken Artist & Hair Has No
Gender Advisor

FREE REGISTRATION

View All Education
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Hair Has No Gender Merchandise

g-:;,'[ ROON DROER

= D
For AL FEES

Salon Centric
Free Virtual
Classes

HHNG 5
RESTROOM
CLINGS '

NOw
AVAILABLE!

CUTTING & MATERPROOF

Shop All, Click Here

Deployment date: 7/13/25

Subject: “Free Live Virtual

Classes with Salon Centric’

Opens: 992
Open Rate: 52%
Clicks: 46

CTR: 4.6%




Celebrate Pride Month with Purpose!

CREATE &
INCLUSIVE

SALONS -

Join our Pride Month Fundraiser to Reshape the Beauty Industry
This Pride Month, we're calling on salons, stylists, and clients everywhere
to stand in selidarity with the LGETQIA+ community—and turn your salen

chairs into catalysts for change.

Hair Has Mo Gender is launching a grassroots fundraising campaign, and we

want your salon to join us!

Together, we can challenge outdated norms and build a future where all
clients feel safe, seen, and celebrated—regardless of gender.

Every dollar raised fuels our mission to eliminate gendered services

through:

. Inclusive education & training for salons & barbershops
§ Ongoing advocacy work

%F Industry-wide awareness campaigns

How You Can Contribute:

Whether you're donating, hosting a salon fundraiser, or simply spreading

the word, your support helps drive systemic change in the beauty industry.

Click here to download our fundraising flyer and hang it in your salon!

Join the Fundraising Campaign,

Click Here!l

Let’s make Pride more than a celebration—let’s
make it a movement.

March With Us at
Chicago's Pride Parade,

Register Here

Hair Has No Gender Merchandise

G
IRON-ON
PATCHES

NOw
AVAILABLE!

CUTTING & WATURFROOF

Shop All, Click Here
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Pride Month
Fundraising

Deployment date: 6/1/25

Subject: “Pride Parade

Celebration - Support Us”

Opens: 931
Open Rate: 54%
Clicks: 30

CTR: 3.25%




5 Ways Salons Can Make an
Impact During Pride Month

l!{ READ HERE

1.) Be Visible

+ Join the Hair Has No Gender Affirming Service Finder to show
LGBTQIA+ clients your space is safe and welcoming.

« Display the Hair Has No Gender Allied Space Badge in your salon and
share your story on social media.

« Upgrade to our Premium Subscription, which includes:
o Access to monthly trainings and webinars
o Upgraded Affirming Service Finder Listing with: social accounts
linked, pronouns, custom description, and featured services
o Exclusive discounts from our sponsors like Pivot Point
o Community support

Affirming Service Finder
- PREMIUM SUBSCRIPTION -

2.) Educate & Advocate

= Learn as much as you can from industry experts, business

professionals and stylists. L'Oreal Access Safe Space Learning Series
aims to spread knowledge and tools on how to create inclusive salon
experiences.

« Celebrate inclusive practices like gender-neutral bathrooms, pricing

and pronoun pins. Ask for pronouns when booking and normalize
inclusive language every day.

3.) Show Up for the Community

+ Speak out against anti-LGBTQ+ language.
» Add a rainbow sticker, HHNG barber pole cling, or HRC equal sign to

your mirror or door.

+ Join HHNG in the Chicago Pride Parade or attend events in your area.

4.) Be an Ally, Always

Read LGBTQ+ media like LGBTQ Nation

Share support on social media.

Contact beauty associations and demand accountability for illegal
gender-based pricing.

5.) Volunteer

Use your skills to support LGBTQ+ youth
o HHNG recently supported youth at the Center on Halsted’s

Queer Prom, helping with affirming hair and grooming services.
Stylist Claudia Halina says, “Hair Has No Gender and Queer Prom
are so powerful in giving the youth places to find themselves
unapologetically through hair, makeup, and clothes.”

Partner with nonprofits to volunteer offering affirming, pay-what-you-

can haircuts outside the salon.

Lead styling lessons for trans and nonbinary youth.

Host workshops in collaboration on self-expression through hair.

Sign up for the HHNG newsletter to get connected with volunteer

opportunities and start giving back.

Read More Here

Let’s make Pride more than a celebration—let’s
make it a movement.

ENTER TO WIN

\ $150 VALUE

EAW/

LEEKR FLAT IRCHN

SAM VILLA® S

Hair Has No Gender Merchandise

. RESTROOM
IRON-ON
PATCHES [IEZ CLINGS

NOw
AVAILABLE!

CUTTG & WATERFROGE

Shop All, Click Here
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Pride Month
Press Feature

Deployment date: 6/16/25

Subject: “Celebrate Pride by
Making Beauty Safe for

Everyone”

Opens: 964
Open Rate: 66%
Clicks: 47

CTR: 4.9%




Email Creative (Vertical Scroll):
hatherine Carcy Creative

AQUA

H A | R EXTENSI ONS

GET CERTIFIED IN

V LIGHT V Light Hair
Extension
LIVE VIRTUAL VIEW
CLASSES IN-PERSON Promo

CLASSES

BRUSH WITH CARE NO COMBING OVER BONDS
rt at the g directly over the bond to

A
T

V LIGHT We're excited to help you take your Results:

extension game to the next level!

Subject: “Don't Skip These

wyldean dlowe _ ° 9
@ The ladies in my salon J MuSt Have TlpS®

are very interested

BN T E N AN C E QN

Deployment date: 2/24/25

EVENT TANGLES AT LOW HEAT
0 wr hairor 3 of'a low heat setting to pr

1air or wear a silk bonn vhile

DISCOVER V LIGHT

Opens: 12,562

V Light Hair Extensions are the ultimate solution for your
fine-haired guests. A gentle, practically ‘invisible’ extension

installation is the undetectable answer they need. FOLLOW @AQUAEXTENSIONS Opel’l Ra,te: 69%
L . : . Get daily hair inspo & tag us to in your stunning
Maintenance with this method is KEY. .
o O RO #HairTransformations for a chance to be featured! ( :IICkS 112

Show your clients how to care for their extensions with
regular touch-ups, gentle washes, and protecting their
investment.

CTR: .62%

Read more V LIGHT PRO TIPS Below!




Treat Your Guests To Their Dream Hair

Love At This Valentine’s Day

First »Stght

[

Iy !‘\ N
a0 “"}‘(%!:halwug{ki %_b‘yh:w

Trusted by Salon Pros Nationwide

Smooth & consistent! Q Wefts “
allow me to make more | love the ‘Q Weft' because

comfortable, long-lasting, and low- it's seamless & super flexible
profile installations. I'm obsessed.

FALL INLOVEWITH OUR AWARD-WINNING

Q WEFT

in the hair. It's great for
clients that wear their hair

One pack is perfect for sorneone
who has thin/average density and
wants length and thickness. up or down.

- RAECHEL GEISLER - LAUREN VAN NOY

@raeofsunshine.pdx @laurenvannl9

EXPLORE Q@ WEFTS

= A

S H O P Q W E F T H A | R No longer want o receive these emails? Linsubscribe, or Manage Preferences

Agqua Hair Extensions 4350 Oakes Rd. #503 Davie, FL 33314

Rapid shipping - all erders placed Qur 100% Remy human hair extensions are Unbeatable real human interactive

i i, |
% ij “‘se’e. before 3:00PM EST, ship the same day. carefully chosen and hand selected. customer service that provide solutions.

hatherine Carey Creative

Q Weft -
Valentine’s Day
Promo

Deployment date: 2/12/25

Subject: “@ Fall In Love with
our Award-Winning Wefts@”

Opens: 14,356
Open Rate: 33%
Clicks: 89
CTR:.21%




Email Creative (Vertical Scroll):
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A Q U A + Aquglyna

X TEMNSIONS

America’s
APRIL S Beauty Show

AQUA ADVANCED R B EOGH || BIFE N G

EXTENSIONS MASTERCLASS AMERICA’S 2025
11:30am - 12:30pm

Educator: Samantha Sharpless BEAUTY SHUW

Classroom #25 CHICAGO Results:

RMUEREIES B NG
AMERICAS , gifss

BEAUTY SHOW ﬂ H

SINCE = 1§12

BOOTH 2446

APRIL 5 - 7, 2025 April 5-7

VIEW MASTERCLASS DETAILS Deployment date: 3/21/25

JOIN US AT THE MIDWEST'S LEADING BEAUTY SHOW
LET’S CHAT, SIGN UP FOR...

11> VLS £DUCATION UPDATE Subject: “Get Inspired at

Join Aqua's Education Team at America's Beauty Show
to enhance your salon's extension offerings!

Elevate your career & gain insights into:

& Cutting and blending various extension systems

= ' 1
FOLLOW @AQUAEXTENSIONS America's Beauty Show!

Get daily hair inspo & tag us to in your stunning
#HairTransformations for a chance to be featured!

APRIL 5

4 Color placement impact and hair coler application V LIGHT

Segmentation: Midwest

A Custom coloring without hair color, learn pro ; .
placement techniqgues to customize your client's look ] i OO PM 3 5 OO p m

4 Discover AQUA's innovative V Light application for Educator: Lauren VVan Noy
fine-haired clients. Learn pricing strategies, placement,

removal and more! Cia SSroom #25

View Class Details Below:

Opens: 6,353
Open Rate: 63%
Clicks: 62

= CTR:.62%

Na longer want to receive these emails? Unsubscnbe, or Manage Preferences

VIEW MASTERCLASS DETAILS

Rapid shipping - all arders plac ed
before 3:00PM EST, ship the same day.

Aqua Hair Extensions 4350 Oakes Rd. #503 Davie, FL 33314



Email Creative (Vertical Scroll):

Weft Class AQOUA

In Person Certification WAIR EXTENSI ONS Wl

Rapid shipping - all orders placed Qur 100% Remy human hair extensions are Unbeatable real human interactive
before 3:00PM EST, ship the same day. carefully chosen and hand selected. customer service that provide solutions,

f ® @ ©

No longer want to receive these emails? Unsubscribe, or Manage Preferences

Agqua Hair Extensions 4350 Cakes Rd. #503 Davie, FL 33314

What you'll learn

» Conducting a successful consultation with your guest
» The AQUA Beaded Row Method, utilizing Hand
Tied Weft, Q Weft & Machine Weft
= AQUA preduct knowledge
> Application, placement, and remaval
of AQUA Weft extensions
» Increasing the longevity of your client’s
extensions. through maintenance, touch-ups,
and other tips.
» Pricing and marketing your extension service

What's included

- Weft Class Kit
» E~Certificate
> Live in-person class

= Access to exclusive Certified Stylist community
Class Price: > Centified Listing

$3 9 9 Please bring your own sectioning clips,
mannequin, and tripod to class.

Class Value: Please plan to make your lunch
5337 . arrangements.

4 Wi W

MARCH 17, 2025 | 10AM - 5PM

MERAKI HAIR & EXTENSIONS
1240 AIRPORT PKWY #3305, GREENWORD IN 46143

CENTRAL STATE BEAUTY SUPPLY
CALL (260)-432-0220 TO BOOK

hatherine Carcy Creative

( Weft Class Promotion )

Results:
Deployment date: 2/19/25

Subject: “Don't Get Weft
Behind”

Segmented: Midwest territory
Opens: 1,940

Open Rate: 42%

Clicks: 23

CTR:.50%




PROTECTION
WITHOUT PROTEIN

THE ESSENTIALS KIT
FREE FOR A LIMITED TIME!

Spend $599, Get 1 FREE | Spend $999+, Get 2 FREE
Valid 5/1/25 - 6/30/25

TAPE INS

SHOP HERE

HAND-TIED WEFTS

SHOP HERE

KERATIN FUSION ‘

SHOP HERE

RAPID SHIPPING OUR 100% REMY HUMAN UNBEATABLE REAL HUMAN
ALL ORDERS PLACED HAIR EXTENSIONS ARE INTERACTIVE CUSTOMER

BEFORE 3PM EST AREFULLY CHOSEN & SERVICE THAT PROVIDE
SHIP THE s@t DAY, ¢ HAND.SELEETED. SOLUTIONS

N

\

~ GORGEOUS HAIR NO-LW,{\F’AY LATER

-
fterpaye® shopEg
( L \

*L.S. Only

SHOP AQUA

= -
af"‘;g;:% ~ NO GENIUS NEEDED
LAUNCHPAD S
-- FT |

y OURGKT S #1!
\
e

Mo longer want to receive these emails? Unsubscribe, or Manags Preferences

Agua Hair Extensions 4350 Oakes Rd. #503 Davie, FL 33314

hatherine Carey Creative

Bi-Monthly Promotional Deal
May - June 2025

Deployment date: 5/1/25

Subject: “Your FREE Aqua
Essentials Kit Awaits — Spend
$599+ to Claim It! &

Opens: 19.286
Open Rate: 34%
Clicks: 236
CTR: .42%




| hatherine Carey Creative

CONTAINS FOUR
(4) CLIPS

A Q U ' "A CAN BE USED ON — Cllps
l -. NO GENIUS NEEDED Returning

OUR Q@ WEFT IS 1!

DRY OR DAMP HAIR

‘J;’:ﬁ.’“L
@3 (GUARANTEE) g\
S
"-\.\,,_,r“
sapip suene | ousicssemnnuman | umsearssieaca Deployment date: 6/17/25
BEFORE 3PM EST CAREFULLY CHOSEN & CUSTOMER SERVICE THE
SHIP THE SAME DAY HAND-SELECTED. PROVIDE SOLUTI QONS
GREAT FOR ALL
HAIR TYPES
Subiject: “Thev're Back. You
GORGEOUS HAIR NOW, PAY LATER DUDJEeCl: Yy .

CREATE CLEANER SECTIONS

WHILE YOU WORK aﬂerpdy& Shap KDOW What TO DO.”

*US ONLY

Whether you're behind the chair or getting ready at Qp% 23,4 55
home, these clips are the go-to you didn't know you o
You asked (a lot), and we heard you. missed, until now. Qpen Rate 40 /O

Clicks: 178
CTR: .31%

Sleek, durable, and made to hold your style in place
without snagging or slipping.

SHOP AQUA CLIPS
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moroccaNoiL. x A Q U A

NEW

THE ART AND
BUSINESS OF
HAIR EXTENSIONS

APRIL 9-10, 2025

VIEW CLASS DETAILS B

Boost your clients’ confidence and grow
your business with,

“The Art and Business of AQUA Hair
Extensions class”

Perfect your skills in creating a complete
look using Moroccanoil Hair Color &
Aqua Hair Extensions.

Learn the safest color application
techniques, achieve flawless color
matching, and seamlessly blend
extensions in this interactive,
hands-on workshop.

FORMAT: Hands-On

DURATION: 2 Days

DATES: April 9-10, 2025

INVESTMENT: $1,200

LOCATION: Moroccanoil Academy 135 E. 57th St. NYC

COURSE FOCUSES

|« EXPERT
CONSULTATIONS

* FLAWLESS COLOR
MATCHING

¢« SEW-IN EXTENSION
APPLICATION WITH
AQUA’S Q WEFT
(GENIUS WEFTS)

« ESSENTIAL
MAINTENANCE
TECHNIQUES

« CUSTOMIZED
PRODUCT
SELECTION

« PROVEN BUSINESS
BEST PRACTICES

MEET THE EDUCATORS

| —
i
r

™E W

-

a’

i

SAMANTHA
SHARPLESS

AQUA Artistic
Director

“Helping stylists grow their
skills & businesses isn’t just
my job—it's my passion
and why | do what | do.”

@SHARPI_J

BRITTANY DEEN

Moroccanoil Artistic
Team Member

“l didn’'t choose a
career as a hairstylist —
hairstyling chose me.”

@GODDESSHAIRXO

VIEW CLASS DETAILS

Eblast - Moroccanoil
+ AQUA NYCClass

Deployment date: 1/26/25

Subject: “AQUA + Moroccanoil
Academy Class NYC [~

Opens: 15,048
Open Rate: 51.6%
Clicks: 156
CTR:1.03%



Email Creative (Yertical Scroll):
| I

THE BUSINE F
A Q U A " USHAIREXTSE§S|8~IS

H A Il R E XTEMNZGSI ONSES

MASTERCLASS MONDAYS ARE BACK!

THE ELEVATED EXTENSIONIST

 CUSTOM LAYERING
- AND CUTTING
© EXTENSIONS

Ready to take your
extension business
to the next level?

Learn expert tips from 2
AQUA Educators &
Salon Owners, so you
can boost your business
in 2025!

Don’t miss out on this
FREE Masterclass.

AQUA Hair Extensions
NOW ON SPOTIFY

UNLOCK FREE EDUCATION from AQUA by checking
yvour inbox on Mondays! We're starting the year with
our "Elevated Extensionist” 3-Part Series.

R e | eas | n a new e | SO d e ever 3 wee k s. Rapid shipping - all orders placed Cur 100% Remy human hair extensions are Unbeatable real human interactive
9 P y before 3:00PM EST, ship the same day. carefully chosen and hand selected. customer service that provide solutions.

3 WATCH NOW, CLICK HERE! f ® o

Mo longer want to receive these emails? Unsubscribe, or Manage Preferences

Agua Hair Extensions 4350 Oakes Rd. #503 Davie, FL 33314

hatherine Carcy Creative

Eblast -
Masterclass
Monday

Results:

Deployment date: 1/13/25

Subject: “T Our Gift to You:

FREE Extension Education”

pens: 14,429
pen Rate: 34%
Clicks: 130
CTR:.31%

(0)
(0)




Email Creative (Vertical Scroll): | . .
| ! | hatherine Carey Creative

CUSTOM LAYERING Ready to take your

extension techniques to
A Q U A & COLOR PLACEMENT EblaSt _

HAIR EXTEMNSIOTNS thenextI.EVEI.?

Learn expert layering & l
color placement tips from MaSterc ass
2 AQUA Educators &

Salon Owners, so you can Monday Pt. 2

perfect your installations.

THE ELEVATED EXTENSIONIST

Don't miss out on this
FREE Masterclass.

Results:
e Deployment date: 2/4/25
Egﬂ%TngT!l"ﬁqumNG AQUA Hair Extensions 220
RERELSICES NOW ON SPOTIFY
= n @ » Subject: “ NEW Online Class:

Cutting & Color-Matching Extensions”

3 WATCH NOW, CLICK HERE!

Opens: 15,013
Open Rate: 35%
Clicks: 197
CTR: .47%

Rapid shipping - all orders placed QOur 100% Remy human hair extensions are Unbeatable real human interactive
before 3:00PM EST, ship the same day. carefully chosen and hand selected. customer service that provide solutions.

f ® @

Mo longer want to receive these emails? Unsubscribe, or Manage Preferences

Adqua Hair Extensions 4350 Oakes Rd. #503 Davie, FL 33314
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Meta Ad D

Aqugl.yna

HAIR EXTENSIONS

y,

. Instantly gorgeous

WHO:

AquaLyna Hair Extensions is a consumer beauty manufacturer of
hair extensions specializing in: clip ins, ponytails and halo
extension products. Their target audience consists of beauty-
enthusiasts worldwide seeking to to enhance their hair’s length
and volume.

WHAT/THE ‘ASK’:
Following a site rebranding, AquaLyna aimed to drive more traffic
to their online store to boost awareness and increase purchases.

HOW:

To achieve this, I leveraged photography from their latest
photoshoot to create Meta ads. I handled the design, copywriting,
and management of these ads on their account.

WHLEN:
We ran the ad for 3 weeks from July 15 - 30,2024

RESULTS:

The Meta ad campaign, which had a budget of $139, generated 455
link clicks with a CTR of 1.2%, and a cost-per-click of $0.31. It also
resulted in 13 onsite purchases directly attributed to the ad’s
referral traffic from Facebook. The ROAS was 21:1.
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Aquglyvnéa

HAIR EXTENSIONS

Instantly gorgeous

b celeb-worthy hail
7

AquaLyna Hair Extensions - Meta Ad Creative

Shade #16

Ultra
Narrow

i.{-; ~ Clipin 2

99" Copper Red Ultra
Narrow Clip Ins

Aquglyna 35

HAIR EXTENSIONS

Shade #16
Ultra
Narrow
Clip Im 22°

Aqualyna

HAIR EXTENSIONS

\\

Nu Tow
Clip In 227




hatherine Carcey Creative . .
'“‘ ( AquaLyna Hair Extensions - MetaAd )

Concept: utilized a mix of lifestyle imagery along with
powerful before and afters with top-selling, trending
colors and a simple call-to-action of, “Shop Now”,

Deskiop Feed 2otz [ ¢ linking all images to AquaLyna.com

< . Aqualyna

%“' Sponsored - & X
Agqualyna Hair Extensions, born & perfected in salons, brings easy-to-
use DIY extensions to the comfort of your home. Available in Clip Ins,

Fonytails & Halosg
. ,'IEHIEHJ_, 1141

Aqualvna

| 22 Copper Red Ulu l Aquglang
T |::|i.'|:-.|“|“ [ a8 --l...:.,..

Hefire Fialuir=

Sleek Celeb-Worthy Instantly Gorgeous
Make a Statement Shop now Hair Shop now Hair

Shop now

Ultra Narrow Clip Ins Shop now Shade #33 Copper Red Shop now
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'“‘ ( AquaLyna Hair Extensions - Meta Ad

Desktop Feed w 2ofaz < >
< . Aqualyna .
'“"?“_’lm Sponsorad - Gy X
Aqualyna Hair Extensions, born & perfected in salons, brings easy-to-
7 DY extensions to the comfort of your home. Available in Clip Ins,
T ; 1 Use , -
HP RRY! Ponytails & Halos g P e il Y ,'](f”g‘(‘f_‘ Té
$20 Off Your Purchase! | || = | o A LA
Aquglyna . | |
USECODE 200ffAQL | AT CHECKOUT 2 | | g | |
I — J . Il | .I I | |I : |
L . | [ v | | |
| 8 | @ 3 | | Afhe | Alter
| arcoperteatin [ Aqugling ' e
| R e~ T
| e - . |
. | |
[ [ i [
I .
‘ '
| : |
| | . /
| | Jk-fur(- Hl'rllﬂ"
Before Afier e | 1 1
I Sleek Celeb-Worthy Make a Statement Instantly Gorgeous
Shop now Shop now Hair Shop now

Shade #33 Copper Red  ghop now Hair

Ultra Narrow Clip Ins Shop now



et G (____ AqualynaHairExtensions

erformance overview Adiyypes:all v cusomize . Timeline: 7/15-7/30/24
RN Budge: 5133
- - - Link Clicks: 455
e Reach: 27,857

) /\_J\\/\ Impressions: 44,301

jz Cost per click: $0.31

0 @ o e e s CIR: 1.21%

W Linkeelicks (% Historical edits Order count: 13
Total Sales: $3,016

ROAS: 21:1
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A | R E X TEMNJS | ON

[ 4th of July Sitewide Sale Promotion )

A

15% OFFF SITEWIDE

+ EXTRA 15% OFF LAST CHANCE

WHO:

Aqua Hair Extensions is a leading beauty manufacturer
specializing in professional hair extensions. Their main audience
consists of licensed cosmetologists worldwide.

WHAT/'THE ASK':

Boost onsite sales during their 4th of July sale, which featured a
sitewide 15% discount, through targeted email and SMS
marketing campaigns.

HOW:

I managed all aspects of the email and SMS campaigns, including
timelines, creative development, copywriting, deployment, and
performance reporting.

RESULTS:

/

In July 2024, Aqua Hair Extensions experienced an +8% increase
in overall onsite orders compared to the previous month. The
email campaign achieved an average open rate of 34.5% and a
click-through rate (CTR) 0f 1.03%. The SMS campaign had a CTR
of 2%, with a noticeable increase in onsite orders during the
second pulse of the campaign.



hatherine Carey Creative (

Eblast - 4th of July Sale Teaser

)

\
4TH OF JULY SALE
| 15% OFF SITEWIDE

+ EXTRA 15% OFF LAST CHANCE

Let’s Chat, Slgn Up For

JOIN OUR SOCIAL FAM

Follow @AgquaBxtensions on IG to get daily hair inspo & tag us in
your amazing #HairTransformations for a chance (o be featured

Deployment date: 7/1/24

Subject: “Everything AQUA
15% OFF Mgon 7/4<>"

Opens: 9,138
Open Rate: 38%
Clicks: 225
CTR:.95%
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Eblast - 4th of July Sale Day Of

» <o X %

| o X ?‘5’—*

_Keep Your Salon Stocked

4TH OF JULY

15% OFF SITEWIDE

+ EXTRA 15% OFF LAST CHANCE

) SHOP LAST CHANCE ITEMS .
e “N

JOIN OUR SOCIAL FAM

Follow @AquaBxtensions on |G to get daily hair inspo & tag us in
your amazing #HairTransformations for a chance to be featured

Deployment date: 7/4/24

Subject: “GET 15% OFF AQUA

Sitewidelw4S HOURS«®”

Opens: 7,825

Open Rate: 33%
Clicks: 280

CTR: 1.18%
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!
Sy
@yourstylistkaleigh

Eblast - 4th of July Sale Last Call

\\"A ‘ ﬂ

/1 ]' L | .';' I

5% OFF SITEWIDE
+ EXTRA 15% OFF LAST CHANCE

Ds 7/5 N

JOIN OUR SOCIAL FAM

Follow @AquaBxtensions on 1G to get daily hair inspo & tag us in
your amazing #HairTransformations for a chance to be featured

Deployment date: 7/5/24

Subject: “ENDS SOON: 15% OFT g

Sitewide«™>”

Opens: 7,862
Open Rate: 33%
Clicks: 228
CTR:.97%
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SMS - 4th of July Sale Day Before )

Deployed: 7/3/24
Audience: AQUA subscribers

AQUA

15% OFF SITEWIDE

+ EXTRA 15% OFF LAST CHANCE

CTR: 1.8%
Delivered: 15,295
AQUA Hair: Hey gorgeous, we Clicks: 268
thought you might want to
know about our <¥ 15% OFF .
SITEWIDE SALE starting OrdeI‘S. 62

tomorrow 7/4 - 7/5 PLUS get
an extra 15% off Last Chance
ltems! Start Saving to your &1
https://aqua.attn.tv/aQ6WOq
WQoylv




hatherine Carcey Creative <

SMS - 4th of July Sale Day Of

Deployed: 7/4/24
o Audience: AQUA subscribers
Al
§ B oo CTR: 2.2%
17 ’{ Delivered: 15,197
Srmd) 77 Clicks: 328

AQUA Hair: E§48 HOUR SALE

B3 sparking off TODAY Orders: 100
through 7/5 <% STOCK up on
AQUA & Aqualyna with our
15% OFF SITEWIDE SALE &
Extra 15% Off Last Chance
[ltems!
https://aqua.attn.tv/anjjzoTD6
0ZK

+




C

New Product Launches )

AQUA

H A I R E X TEWNJSI OMNS

WHO:

Aqua Hair Extensions unveiled a number of new
product launches and line expansions in the past few
months.

WHAT/'THE ASK’:

Aqua wanted to bring awareness to these launches and
grow onsite web traffic and sales through digital
marketing strategies of email and SMS campaigns as
well as social media posts and ads.

HOW:

I managed email campaigns, SMS, graphic design and
copywriting for these launch campaigns, as well as
collaborated with the social team on the cadence to
develop synergy in our activations.

RESULTS:

The average email CTR increased +2.2% and from April -
June 24’ compared to the previous 3 months, and orders
placed onsite that were referred by email increased +3%
during the same time comparison.




hatherine Carey Creative

( Eblasts - Keratin Fusion Hair Extensions )

Deployment date: 4/24/24 Deployment date: 5/24/24

Subject: “24" Keratin Fusion Subject: “Missed the Memo
< Just Landed!™!” ~|? NEW 24" Keratin

Fusion & Landed!”

Opens: 8,959

Open Rate: 39% Opens: 7,686

Clicks: 150 Open Rate: 34%
=RAT CTR: .66% Clicks: 189

JOIN OUR SOCIAL FAM CTR:.85%

Follow on IG to get daily hair inspo & tag us in
your amazing #HairTransformations for a chanee to be featured




SMS - Keratin Fusion SMS

hatherine Carcey Creative (

Deployed: 5/17/24

AGUA Hair: Miss the Memao?
MEW 24" Keratin Fusion &

.Iun-:E-:. hecause you asked & CTR: 1.3 %

we delivered. Shop here:
https:oquahairextensions.co

S — Delivered: 15,518
Clicks: 210
Orders: 24




hatherine Carey Creative <

Eblast - Root Tap 24" )

Accentuate the natural beauty of your client's hair Deployment date: 6/24/24
with our latest Root Tap Collection. -
ROOT TAP
) —4— These natural shades provide depth, dimension &
( ellelccon unparalleled elegance. )
Now with the added length of 24 Inches! S_llbj & Tap Into these ROOty

24 INCH

JINE -

Shades “*+ 24" LENGTH "

AVAILABLE IN:

JOIN OUR SOCIAL FAM opens: 9,444
ki ey el o el S s Open Rate: 39%

Clicks: 212
CTR: .89%

'\ KERATIN
FUSION




hatherine Carey Creative

(" Eblast - AquaLyna Root Tap Launch )

Deployment date: 6/7/24

Subject: “Tap Into These New
Shades 7* with AquaLyna”

Opens: 9,530
Open Rate: 43%
Clicks: 1,884
CTR: 8.5%

Join our Social Fam

Follow on IG to get daily hair inspo & tag us in
your amazing #HairTransformations for a chance to be featured




hatherine Carey Creative

Eblast - New Summer Products

New Look!
Boar Bristle Brush

¢ Hygienic, durable &
heat-resistant
* Boar bristles provide

polish & added shine

* Ergonomic handle designed

for comfort

New! Limited Edition
AQUA Trucker Hats

The perfect hat for your lazy
hair days that adds style,

comfort & practicality.

These hats have a high-
profile erown, slightly curved
brim & turquoise pin

accesory.

. New Product Drop £

d s
|

NEW! Limited Edition Hats!

See below &

New Look!
The Essentials Kit

¢ 1 x Shampoo 100z

¢ 1 x Conditioner 100z

e 1 x Leave In Spray 8.50z

¢ 1 x Cosmetic Bag

¢ 1 x AQUA Boar Bristle Brush

New Look!
Tape Tabs

o EZ Tape Tabs
e Re-Tape Tabs |
¢ Single Side Tape Tabs

JOIN OUR SOCIAL FAM

Follow @AquaHxtensions on IG (o get daily hair inspo & tag us in
your amazing #HairTransformations for a chance to be featured

Deployment date: 6/18/24

Subject: “Secrets Out: New

B
Summer Looks "J)”

Opens: 11,367
Open Rate: 37%
Clicks: 2,853
CTR: 9.45%



hatherine Carcey Creative <

SMS - New Summer Products

Deployed: 6/18
Audience: AQUA subscribers

CTR: 2.3%
Delivered: 15,317
Clicks: 345

AQUA Hair: New product .
drop . We're making a Orderso 68

splash this summer &
unveiling our newest looks
for our signature brushes,
bags, tape tabs & NEW!
Limited Edition Hats & !
Shop Here @ :
https://aqua.attn.tv/a5-
BO9nSgozXp




hatherine Carey Creative

( Eblast - New V Light Extension Method )

. - V Lights In-Person Certificatior DepL)y ment date: 7/ 25
V LIGHT METHOD hait =

A Clst Acheslve = Ople Videce Subject: “V LIGHT
- Extension Method

é. »

Let’s Chat, SienupFor

Opens: 6,734
JOIN OUR SOCIAL FAM

 V.LIGHT - VLIGHT Follow @AquaBxtensions on IG to get daily hair inspo & tag us in Qpen Rate: 22 %

LIVE VIRTUAL IN PERSON your amazing #HairTransformations for a chance to be featured

N - ) CTR: 1.18%

Certification Certification
| VIEW CLASS | VIEW CLASS




hatherine Carcey Creative <

SMS - V Light Announcement

Deployed: 7/15
Audience: AQUA subscribers

AQUA Hair: The NEW V LIGHT CTR: 4.4%

4. Hair Extension Technique .

has Landed &7 Be the FIRST to Delivered: 15,180
| & get CERTIFIED '® (in- :

=arn & get " Clicks: 669

person or virtually ©1) on this

groundbreaking service, OI’dBI‘S: 84

perfect for fine-haired guests!

Book Here B3 Unsubs: 74

https://aqua.attn.tv/ag9iD-
ScK4tk




( Social Page Management )

samvillahair samvillaHair

255 Following 69.5K Followers 905.5K Likes

 During my tenure at Sam Villa (Jan 2021 - Dec 2023)
I spearheaded creating and managing the

Hair Tips + Quick Tricks from Pros.
Shop Tools Designed to Last: samvilla.com

& linkin.bio/ig-samvillahair

Follow back Message &

followers to over 60Kk. View TikTok Page, Click Here

company’s TikTok page growing it from zero

e T handled all content mapping through Later.com
including scheduling and copywriting. I also edited
video content through Splice and Adobe Premiere
Pro, adding trending sounds and captions to make
our page accessible for the dealf community.

e Multiple posts during my tenure went viral, like

this one receiving over 3.3 million views and this

cutting tutorial that received over 1.2 million views. View Post, Click Here View Post, Click Here



https://www.tiktok.com/@samvillahair
https://www.tiktok.com/@samvillahair/video/7086851324150648110
https://www.tiktok.com/@samvillahair/video/7086851324150648110
https://www.tiktok.com/@samvillahair/video/7133240655362542890
https://www.tiktok.com/@samvillahair/video/7133240655362542890
https://www.tiktok.com/@samvillahair
https://www.tiktok.com/@samvillahair/video/7133240655362542890
https://www.tiktok.com/@samvillahair/video/7086851324150648110

( Social Page Management )

e I am currently freelancing with Jamie DiGrazia, e i
founder of Hair Has No Gender and Salon Owner of pace? A safer space?’
Apply-now!

Logan Parlor.

@) vrir HAs NO GENDER LOGANPARLOR.COM

e l am managing her brands’ marketing, social
strategies and web development.

e I am proud of an influencer relationship I fostered
for Jamie. I bartered with a local influencer to

£==Signs you have an
| inclusive business ""&

promote Jamie’s Salon on social for free salon
services. These posts went viral and had high levels
of engagement for all collaborated accounts.

View Collab Post, Click Here View Post, Click Here



https://hairhasnogender.org/
http://loganparlor.com/
https://www.instagram.com/p/DEob6qRsmWY/?img_index=1
https://www.instagram.com/hair_has_no_gender/reel/DDxevcTS4XN/
https://www.instagram.com/explorewithchase/reel/DEknApoREAb/

( Social Page Management )

comfort.anesthesia comfort.anesthesia

17 Following 21K Followers 356.6K Likes

e Recently I freelanced for a media company called ,5

l‘_:_!I-l CRNA' ® CD.
Z | put people to sleep
Want more info? 3

Edit Butter and managed multiple social media

/ & / & www.comfort-anesthesia.com/
i W

2, Following Message o

accounts for them, like a mobile anesthesia
business called “"Comfort Anesthesia” in Colorado. View TikTok Page, Click Here

e | handled all content mapping, community
management and posting for Facebook, YouTube,
Instagram, and TikTok for this client. We launched
the client’s TikTok in April 24" and his TikTok grew
to over 20k followers since then.

e Multiple posts that I managed the copywriting,

music and hashtags for went viral, like this one

receiving over 4.2 million views and this video that View Post, Click Here View Post, Click Here

received over 1.5 million views.


https://www.editbutter.com/
https://www.tiktok.com/@comfort.anesthesia/video/7368513907541019950
https://www.tiktok.com/@comfort.anesthesia/video/7368513907541019950
https://www.tiktok.com/@comfort.anesthesia/video/7360390731036478763
https://www.tiktok.com/@comfort.anesthesia
https://www.tiktok.com/@comfort.anesthesia/video/7360390731036478763
https://www.tiktok.com/@comfort.anesthesia/video/7368513907541019950

( Strategic Timelines

Marketing for Aqua & Aqualyna COMPANY NAME

Aqua Extensions

Gantt Charts For Aqua & Aqualyna Managed by Katherine Carey Creative

MAMNAGER Katherine Carey DATE 2/8/24
Project DETAILS
JAN FEB MAR APR MAY JUN JuL AUG SEP ocT
PROJECT TIMING: 1 8 15 22 29 5 12 19 26 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 1 8 15 22 29 5 12 19 26 2 9 16 23 30| 7 14 21 28
Agualyna Sample Launch 6/7 Aqualyna Root Tap E'H:ﬂn:;tg;’; :::::Lyna
e Shades hitps:/drive ucnlg_le com/dri| . . -
- New Product Product Launch - Root e ffuldersf‘l"h'ix‘l"q(i:l-q-x}' J Bi Monthly: Aqualyna Bi Monthly: V Light Bi Monthiv: V Light Launch
Launches Tap 6 New Colors 4/24 Product Launch - 24 6/24 Product Launch - Root | 2= o 2eic cinla 2= | Promo Launch y- Vg
in. Keratin Fusion Tap Collection 24" Expansion
6/18 New cosmetic bags, boar
- Educators/Influencers e TR HF o ¥ o
- Promotions pase ¢ ending o Labor Day Sales Promo
1/22 Webinar IBS NY Tease . . . . . . . . . .
- Webinar/Livestreams | Livestream - Root Tap 6 ABS Tease? aivonay " (M€ | section Sizes & Why! | Color Fade Tips & Tricks 6/17 i s e R
New Colors FB/IG Live at IBS NY y :
Educator testimonial
plug- Lauren Van Noy (q Create PBS educator assets - )
- Social Content Educator testimonial plug | weft) Create PBS educator share with Erica » V Lights (method can be V Lights V Lights V Lights

- Email Marketing

- SMS Marketing

Copper #33 Restock
Eblast 2/9

IBS NY Blast

Elevated Extensionist
blast x2

3/29-
Emily Duchene

VIP Blast

Elevated Extensionist PA

ABS 4/8
ABS 4/8 Blast

AquaLyna sample clip in
4/5

assets - share with Erica

Virtual Ed. promo (5/1) v

Agualyna Awareness to
AQUA

NEW Summer products

Color Fade Webinar promo
blast 6/21 «

used on all extension types)

4th of July Sales Promo
(7/1) multiple emails - see

Spring Break Aqualyna Virtual/in person education asana
2024 Ed. Opps Blast 4/3 | Webinar promo blast blast + teaser silhouette
Root Tap (X5) & imagery 6/17 V Light Tease x3 (class
Q Weft - 4/18 promaos x3)
Agualyna Retail - Salon Premiere Orlando Agualyna Mew Shades - Root
Pros Bridal - 4/26 Eblast v Tap 6/23 V Light class territory (TX,
S5
Webinar Rewatch 6/21 .
Root Tap SMS Virtual or In-Person education
ABS SMS - 4/8 :
Elevated Extensionist PA D Elevated extensionist OH 4th of July Sales Promo
Q Weft - 4/12 evated extensioni iy

VIP Welcome

Bridal 426

24" in Keratin Fusion
AWareness

New Products (include hat

(pulse 7/3+ , 7/4 )

Fine Hair Webinar promo
blast x4

Webinar promo blast | Webinar promo blast

Labor Day Sales Promo | Black Friday Tease Sales

Labor Day Sales Promo u2 Promo
(48 hr. sale)Day before, &
during V Lights FAQ Vilghts

V Lights (blogs » , what | Become a VIP

hair)

Agualyna Shop Shades

Let your hair speak
 Bridal Anualunalratail e uslimac (huhrid?)
Fine Hair Webinar Promo

by
Labor day Sales Bimonthly promo Bimonthly promo
Pre-Promo
- Webinar Promo Webinar Promo
Elevated Extensionist
Boise ID o Labor dav Sales Promo | Black Fridav tease Promao



